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THE CHALLENGE 

How to continue talking to 
past participants of Executive 
Education programmes and unlock 
future opportunities for them 
and London Business School.
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THE STRATEGY 

The ‘Whisper Campaign’ 
participants received a DM piece, 
followed up by an email, directing 
them to a micro-site, where they 
can download the contact details 
of their fellow participants and 
grow a global network of contacts.
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THE CREATIVE 

Monthly targeted  
direct mail pack - 
Stay Connected
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THE CREATIVE 

Online networking 
and contact 
sharing platform
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Results

The average of people opening 
the email sent rose compared to 
the previous year and in some 
cases click through rate reached 
71%. In addition, of those who did 
open the email, 82% went on to 
download the contact information. 

www.seriousideas.com
© Serious Marketing Communications Ltd.the ideas people


